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We are pleased to announce 
that 2020 IA Tickets 

and 2020 Diaries can now be 
ordered by Clubs (please see 
the order form on the back page 
of the magazine). Clubs can 
return up to 100 unsold 2019 
IA Tickets for a full refund. 
Whilst we have been able to 
hold the purchase cost of the IA 
Ticket at £2, due to production 
price increases we have had to 
increase the cost of the diary 
from £3.50 to £4.00. I hope 
readers will agree this still 
represents incredible value. 

We have also had to make the 
difficult decision to increase the 
cost of the Conservative Clubs 
Magazine from 50p to 75p 
from the 1st January 2020. This 
is the first increase in the cover 
charge of the Magazine since 
2003 and brings the cover price 
into line with prices charged by 
other Club Organisations for 
their publications. Increases 
in the cost of production and 
postage have primarily led to 
this decision.  Again, I hope 

that readers will agree that the 
magazine will still represent 
excellent value and is a 
monthly must read for all Club 
Committees. 

We have had a positive 
response to last month’s 
announcement of the ACC Price 
Check Service which seeks to 
ensure that Clubs are not being 
overcharged for bar products. 
Clubs can request a Price Check 
Report by forwarding a recent 
bar invoice listing the products 
ordered and the prices paid. We 
then liaise with drinks supplier 
Matthew Clark and send a price 
report. This service is still in 
the testing phase but we have 
had positive feedback from 
the Clubs which have used it 
so far with most Clubs finding 
that they can achieve savings 
between 5-15% of the cost of 
their bar products. We hope 
this will be a useful additional 
ACC service, helping Clubs to 
ensure they are paying the best 
possible bar prices for the best 
products. 

Message from the
Chief Executive
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You’re the expert at managing your club. But 

what happens when something goes wrong?

Our award winning customer service & 

claims teams are the experts at taking 

care of youwhen the worst happens. With a 

dedicated point of contact and regular face-

to-face reviews,you can rest assured that 

you’re properly protected. So join clubs like 

yours across thecountry, and secure peace of 

mind for today. And tomorrow.

OUR PROMISE TO YOU

C LU B  I N S U R E  
I N S U R A N C E  S P E C I A L I S T S

C LU B  I N S U R E  
I N S U R A N C E  S P E C I A L I S T S

C LU B  I N S U R E  
I N S U R A N C E  S P E C I A L I S T S

This advert has been created for promotional purposes for Club Insure Ltd.

WE CAN’T TELL YOU HOW TO RUN YOUR CLUB.
BUT WE CAN HELP KEEP IT RUNNING.

With unrivalled 
customer service,
I’d highly recommend 
Club Insure to fellow 
Conservative Clubs.

-   Bletchley Conservative Club

“ 

 ”

PROUD 
PARTNER
OF THE

• Personal reviews with our award winning team

• In-house claims team for faster settlements

• Health & Safety, and Risk Management services

• Competitive finance packages

Call 0844 488 9204 for a 
comprehensive review,  or
visit club-insure.co.uk
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ACC Services
Loans
Loans can be arranged from as little as £1,000 to £500,000. We 
provide loans at competitive simple interest rates, currently 4.75%, 
and all loans commence with a three year period of fixed interest. 
Loans are repaid over a term to be agreed on an individual basis 
with each Club in order to create a manageable and sensible time 
frame for repayment. 

Sale and Leaseback
Since launching the ACC Sale and Leaseback service, over 70 
Clubs have entered into this arrangement with the ACC. 

Under what circumstances would a Sale and Leaseback be 
appropriate? The most successful examples of ACC Sale and 
Leasebacks are Clubs which have a dedicated Committee and 
Membership and want to secure their Club’s future. By unlocking 
the Club’s freehold, Clubs can be provided the means of repaying 
debt, often undertaking refurbishments and providing a significant 
cash sum. The rent payable to the ACC following the completion of 
a Sale and Leaseback can often be less than a Club was paying 
for servicing debt. 

Documentation Available Free Of Charge
ACC Room Hire Agreement  - The room hire agreement is 
designed to be completed at the time a booking and includes 
space for a deposit to be taken to secure the room is applicable.  
ACC Catering Franchise Pack - The ACC Catering Franchise 
pack can be used by Clubs which have a franchisee who uses 
the Club’s facilities to prepare and serve food within the Club. 
The Franchisee Contract permits the Committee to decide if the 
franchisee shall pay a set fee per month to the Club for use of the 
Club’s facilities, shall pay to the Club a percentage of the profits 
from the sale of food or that a combination of both methods of 
remuneration shall be utilised.   
Health and Safety and Risk Assessment Documentation - The 
ACC has extensive documentation to assist a Club in creating a 
Health and Safety policy and conducting regular risk assessments. 
This documentation is available free of charge. Examples include 
template health and safety documentation, risk assessment forms 
and practical advice on completing a Club risk assessment and 
first aid information. 
Candidates for Admission Sheets – The admission sheets can 
be posted on the Club’s Notice Board to detail prospective new 
Members and have spaces for: Date, Candidate Name, Address, 
Occupation, Proposer, Seconder.

Trusteeship
The ACC Trusteeship Service is a free facility offered by the ACC. 
The transfer of Trusteeship to the ACC has increasingly become 
popular amongst unincorporated clubs and there are two main 
benefits for the Club.  The first is that the ACC will pay for all legal 
expenses involved with the transfer of Trusteeship. The second is 
that the Association’s financial and legal resources are such that 
the Club’s position will be greatly strengthened when negotiating 
loans or defending itself against legal action taken by a third party.  

The ACC do not become involved with the day to day business 
of any Club for which we act as Trustee. The Club will continue 
to be able to call upon the ACC for advice on any matter without 
needing to make reference to our Trusteeship.  We will only act 
on behalf of the Club in accordance with the lawful instructions of 
the Committee and Members. The Club Committee will therefore 
continue to run the Club’s affairs and will only refer matters to the 
ACC as and when they consider it appropriate to do so.

To obtain any of the documentation packages please email charles@toryclubs.co.uk
or phone 0207 222 0843.  To enquire about any of the ACC’s financial assistance packages please email 

assistance@toryclubs.co.uk or phone 0207 222 0843.

ACC Contracts of Employment

Dated

----------------------------------------------------------------------
[ NAME OF CLUB ]

- and -

----------------------------------------------------------------------
[ NAME OF EMPLOYEE ]

CONTRACT OF EMPLOYMENT

(STANDARD TERMS)

© Association of Conservative Clubs Ltd

Contract of
Employment

BAR MANAGER

Dated

----------------------------------------------------------------------
[ NAME OF CLUB ]

- and -

----------------------------------------------------------------------
[ NAME OF EMPLOYEE ]

CONTRACT OF EMPLOYMENT

(STANDARD TERMS)

© Association of Conservative Clubs Ltd

Joint Contract of
Employment

STEWARD
AND STEWARDESS

Dated

----------------------------------------------------------------------
[ NAME OF CLUB ]

- and -

----------------------------------------------------------------------
[ NAME OF EMPLOYEE ]

CONTRACT OF EMPLOYMENT

(STANDARD TERMS)

© Association of Conservative Clubs Ltd

Contract of
Employment

STANDARD TERMS 
AND CONDITIONS

Dated

----------------------------------------------------------------------
[ NAME OF CLUB ]

- and -

----------------------------------------------------------------------
[ NAME OF EMPLOYEE ]

CONTRACT OF EMPLOYMENT

(STANDARD TERMS)

© Association of Conservative Clubs Ltd

Contract of
Employment

STEWARD
(PARTNER NOT EMPLOYED)

The ACC are pleased to supply a range of Employment Contracts.  These contracts are designed specifically to comply with the needs of ACC 
Clubs and are produced to a high quality with a glossy finish. All Contracts were fully revised and updated in 2015, with minor revisions made 
in 2016, and are compliant with all current UK legislation. We recommend that all Clubs use our current contracts of employment for their 
employees. 

All Contract Packs now include a high quality and durable employee disciplinary and grievance policy handbook which should assist both 
Clubs and employees when these issues arise.  Contracts for use with employees who live on the Club’s premises now come with a specifically 
drafted Service Occupancy Agreement for the employees, and their partners if applicable, to sign in relation to their accommodation.  

Our newest introduction to our contracts range is a contract of employment for use by Clubs which employ Bar Managers.  We know that 
many Clubs employ Bar Managers as opposed to Club Stewards and we are pleased to now supply a specific contract pack for Bar Managers.  

The contracts which are offered by the ACC are as follows:

Please contact the ACC with any questions regarding the new contracts of  
employment.

To order any of  the above contract packs please place an order online at
www.toryclubs.co.uk, email charles@toryclubs.co.uk or phone 0207 222 0868. 

Standard Terms and 
Conditions of Employment
Appropriate for a wide 
range of Club Employees 
(bar employees, cleaners, 
general part time employees 
etc.).  Each contract pack 
costs £15 and includes:
2 x Standard Terms and 
Conditions of Employment 
Contract
2 x Club Employee 
Disciplinary and Grievance 
Policy Handbook.

Steward Contract
Appropriate for a Club 
employing a Steward with 
or without accommodation 
included. Each contract pack 
costs £25 and includes:
2 x Club Steward Contract
2 x Service Occupancy 
Agreement
2 x Club Employee 
Disciplinary and Grievance 
Policy Handbook.

Steward and Stewardess 
Joint Contract

Appropriate for a Club 
employing a Steward and 
Stewardess on a joint 
contract of employment with 
or without accommodation 
included. Each contract pack 
costs £25 and includes:
2 x Club Steward and 
Stewardess Contract
2 x Service Occupancy 
Agreement
2 x Club Employee 
Disciplinary and Grievance 
Policy Handbook.

Bar Manager Contract
Appropriate for a Club 
employing a Bar Manager 
without accommodation. 
Each contract pack costs 
£20 and includes:
2 x Bar Manager Contract
2 x Club Employee 
Disciplinary and Grievance 
Policy Handbook.

Club Club Secretary/
Administrator Contract

Appropriate for Clubs which 
employ, rather than elect, 
a Club Secretary. Each 
contract pack costs £20 and 
includes:
2 x Club Secretary Contract
2 x Club Employee 
Disciplinary and Grievance 
Policy Handbook.

Dated

----------------------------------------------------------------------
[ NAME OF CLUB ]

- and -

----------------------------------------------------------------------
[ NAME OF EMPLOYEE ]

CONTRACT OF EMPLOYMENT

(STANDARD TERMS)

© Association of Conservative Clubs Ltd

Contract of
Employment

CLUB SECRETARY /
ADMINISTRATOR
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Are you struggling with a mountain 
of administration problems?    

Do you find it difficult to cope with 
managing your accounts, cash flow, 

wages and inland revenue reporting?  

YDP can assist with Bookkeeping, 
Payroll, Audit & Accounts,  
Stocktaking & Consultancy 

 

Welcome To YDP Limited 
The ACC’s recommended supplier for all of your                    

financial management needs 

 

 

 

 

 

 

 

 

 

Call us on 01933 358080 or email info@ydp.co.uk  

to discuss how we can make your life easier 

RELIEF STEWARDS
Experienced, bonded singles, couples

holiday, emergency cover. 
Throughout the U.K.

Club Locums Ltd.
Associate Company Pub Locums Ltd.

(Est. 1960)
24 Hour (Emergency cover)

Tel: 01889 560954
www.reliefmanagement.co.uk

Why is stock taking necessary?
The answer to this may seem obvious: to keep track of beverage alcohol 
products to ensure there is always enough product to satisfy customer 
demand without having too much that takes up valuable storage space. 
However, there are some important added bonuses to stock-takes for a 
Club. It reveals how the Club’s bar is coping financially, where losses 
are occurring, how much each pour should cost, and which products are 
popular, and which should not be on the menu.

Stock taking is about usage - how is this calculated?
To calculate the usage of inventory, the stock count for the beginning and 
the end of the period is needed as well as the amount of received inventory 
stock during the period. Once these variables are known, they are inserted 
into the following formula: 

Opening Stock + Deliveries – Remaining Stock = Stock Sold.

Ordering stock
Once your usage is known, it is easier to estimate what and how much 
inventory stock is needed to ensure the bar remains stocked throughout 
the period. When ordering, estimate usage for the stocktaking period – a 
week or a month – then calculate whether what is left on ordering day is 
enough to get you through to delivery day, and then top up stock remaining 
to the level of stock use plus a little extra to take account of variations of 
consumption.

Delivery of stock
Try to do your ordering and accept your deliveries on the same day each 
week. You might, for example, order on a Monday and accept deliveries 
on a Thursday. In this way your stocktaking periods are consistent and 
deliveries predictable.

Count stock in on delivery and always check the delivery against the 
delivery note. Don’t sign a delivery note until you have done so and ensure 
that any short delivery is noted on the delivery note before you sign it and 
get the delivery driver to countersign. 

Keep all delivery notes for the stocktaker and to cross-check against 
invoices.

How should a bar’s inventory be counted?
This is the tricky part of the process. Counting a bar’s inventory is more 
complicated than some other industries as it involves counting vessels 
which may be part-full. To ensure the counting is accurate, it should be 
conducted the same way each time and there should be consistent stock 
taking periods, only count when the bar is closed and ensure ‘counters’ are 
trained properly.

Spirits and wines
Count spirit and wine bottles and part-bottles in categories – whisky, gin, 
vodka, wines etc., recording on the stock inventory sheet. Count whole 
bottles followed by using ‘tenthing’ for part bottles. This is the process 
of visually dividing the bottle into tenths and counting how many tenths 
of liquid remain. Ensure this method of counting is done for the stock 
cupboard and for each area of the bar so that the total is as accurate as 
possible. Find the sum of all the totals for the different products and then 
repeat this process in the exact same manner at the end of the period, 
allowing a relatively accurate usage total to be obtained.

Draught beer, lager and cider
When counting draught beer, lager and cider, you first count full barrels 
and estimate the content of part-full barrels that are connected to the beer 
lines. Many stocktakers are very experienced at doing this but you can do it 
accurately by weighing. Weigh an empty barrel, then weigh a full one. The 
difference is the weight of the beer in the barrel. In this way you’re able to 
estimate how many gallons are in a barrel by weighing it and subtracting 
the weight of the barrel from the total weight. Portable barrel weighing 
machines can be purchased.

Counting full bottles of beer and soft drinks
Counting must take place in the cellar and the bar. The process is the same: 

Opening Stock + Deliveries – Closing Stock = Stock Sold.

Choosing the System
Accurate inventory management is achievable with a range of systems, 
provided as counting is done properly, and the system is used appropriately. 
This means, if you choose to use pen, paper and purchase orders or even 
inventory management software, then you can have your inventory in good 
control. The key is to be consistent and accurate in counting and estimating 
and to have well-trained and trustworthy staff so that incompetence, 
breakage or theft can easily be picked up, isolated and dealt with.

Inventory Management Systems
Many Clubs still use pen and paper records for inventory management 
with remarkable success, however inventory management software can 
certainly make the job a lot more straightforward.

Controlling your stock is essential in order to: 

• Achieve your margins
• Prevent staff or delivery theft
• Rotate stock on a fist-in/first-out basis (FIFO)
• Ensure that cashflow is not tied-up in stock

Stocktaking Information and Advice
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Computer Software
Membership Administration Programme

Full System Package £20
Records and prints Members’ contact details

Membership grades, renewal reminders,
Membership cards and lists fees paid.

Records I.A. Tickets, Shares, Loans and Party Payments.
Records room bookings, prints invoices and address 

labels.
Simple to use. Compatible with MS Windows XP, Vista and 

Windows 7.
To order go to www.toryclubs.co.uk

Crucial to these tasks is the role of the stocktaker.

The role of the stocktaker:
• Will do a stock count
• Will produce a written report (computer)
• Inform of stock losses / surplus
• Value of stock at any one time
• Assists in keeping stock to a minimum and reducing impact of   
 purchasing on cashflow
• Will inform GP% and advise on pricing
• Reduces the risk of theft going unnoticed

Stock control is essential to the success of your Club as a business. 
The stocktaker’s main tasks are:

• To ensure that you are making the correct GP margins on every  
 item sold, and in respect of your total wet and/or dry sales
• To advise whether your stocks are ‘up’ or ‘down’, i.e., whether   
 your actual cash takings exceed the stocktaker’s estimate – ‘up’  
 – or whether the estimate of what you should have    
 taken is exceeds your actual takings – ‘down’ – before taking   
 account of ullage
• If you are using a free-flow delivery system for draught beer in  
 combination with brim-measure glasses, then your actual takings  
 should exceed your stocktaker’s estimate by between 2% and 5%  
 after ullage has been subtracted
• If your actual takings exceed your stocktaker’s estimate this is   
 known as the ‘overage’

How does the ‘overage’ arise?
A pint of beer is 20 fluid ounces. When poured into a brim-measure glass 
that can contain exactly 20 fluid ounces the actual amount of liquid will be 
less than this amount to allow for the ‘head’ on the beer. Customers expect 
a head, but best practice is that when the head has collapsed the remaining 
liquid should be no less than 95% of the pint measure, in other words 19 
fluid ounces. The remaining 5%, or one fluid ounce, accrues in the barrel 
as an overage that traditionally is used to defray the cost of wastage or 
‘ullage’.

What are the implications of a stock deficit?
It depends how large it is. A small stock deficit can simply be a consequence 
of lax practices in respect of controlling waste or over-pouring. A 
significant stock deficit is usually the result of theft. 

Theft of stock can take place in several different ways:
Theft of stock – 

• At delivery
• From the stock cupboard  
• From behind the bar

Formula for taking stock 

Good stock management has several benefits:
• Ensuring products are available when and where they are   
 wanted, helping to keep customers satisfied
• Keeping stock loss to a minimum in order to save money,   
 reducing the risk of theft going unnoticed
• Setting standards for stock control will encourage staff to take   
 care with the quality of drinks they sell and to avoid waste
• Employment of a trained stocktaker can ensure the operator   
 knows exactly how much money is tied up in stock – and keep   
 that to a minimum to release cashflow

In your Club controlling the security of stock is essential to avoid loss of 
profit through inefficiency or theft.

The key areas to monitor and control are:
• Deliveries
• When in storage
• When on sale

Storage
Once deliveries have been accepted it is important to ensure they are 
immediately taken to their relevant place of storage – particularly so for 
expensive and/or perishable goods.

Good practise for security and maintaining condition of stock should 
include:

• Lock storerooms or cupboards and back of premises exits
• Keep keys out of locks and determine which staff members will  
 have responsibility for them
• Regular stock counts of key lines
• Keep doors, which lead into private or staff areas closed
• Train staff to be alert and challenge suspicious customer   
 behaviour
• Train staff to ask for appropriate identification from anyone who  
 wants access to secure areas
• Regular checking of refrigeration temperature where necessary
• Applying appropriate stock rotating principles – FIFO.

Goods on sale
At some stage goods will be transferred from storage to the point of sale. 
Some establishments have a procedure that records goods in and out of 
storage areas. Only responsible and trained staff should have access to 
this system. Having a tracking system creates an audit trail for you or your 
stocktaker to check.

The following are accepted good practises when maintaining security and 
control in the customer service area:

• Staff should be trained to ensure correct stock rotation,   
 appropriate quantities/measures/weights/items and standards are  
 dispensed
• Records should be kept and/or reported relating to wastage,   
 damaged or soiled goods
•  Back up stock is secure
• Service area is not left unattended
• Staff are trained and follow the business policies regarding   
 personal possessions in the customer service area and   
 ‘sampling’.

• To advise whether your stocks are ‘up’ or ‘down’, i.e., whether your actual cash takings 
exceed the stocktaker’s estimate – ‘up’ – or whether the estimate of what you should have 
taken is exceeds your actual takings – ‘down’ – before taking account of ullage 

• If you are using a free-flow delivery system for draught beer in combination with brim-
measure glasses, then your actual takings should exceed your stocktaker’s estimate by 
between 2% and 5% after ullage has been subtracted 

• If your actual takings exceed your stocktaker’s estimate this is known as the ‘overage’ 
 
How does the ‘overage’ arise? 
A pint of beer is 20 fluid ounces. When poured into a brim-measure glass that can contain exactly 20 
fluid ounces the actual amount of liquid will be less than this amount to allow for the ‘head’ on the 
beer. Customers expect a head, but best practice is that when the head has collapsed the remaining 
liquid should be no less than 95% of the pint measure, in other words 19 fluid ounces. The remaining 
5%, or one fluid ounce, accrues in the barrel as an overage that traditionally is used to defray the 
cost of wastage or ‘ullage’. 
 
What are the implications of a stock deficit? 
It depends how large it is. A small stock deficit can simply be a consequence of lax practices in 
respect of controlling waste or over-pouring. A significant stock deficit is usually the result of theft.  
 
Theft of stock can take place in several different ways: 
Theft of stock –  

• At delivery 
• From the stock cupboard   
• From behind the bar 
 

Formula for taking stock  
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Supplying Clubs for over 50 years!
YOUR FIRST CHOICE FOR
BESPOKEDIARIES

2015
DIARY

Recommended Suppliers to the A.C.C.

Membership Cards - Bespoke or Stock Design

Menus • Pocket Diaries • Posters • Signs

Club Stationery - from receipt pads to letterheads

Bound minutes of meetings - confi dentiality assured

Have we missed anything?

Give us a call on 024 7638 2713 or

Email perkins-nuneaton@btconnect.com

OKEDIARIES

Perkins
OF NUNEATON

Printing, Bookbinding & Casemaking

ureded

m
6

Club Dinner

(Formal Dress)

JANUARY 2010 

Week 2

4 Monday 

5 Tuesday 

6 Wednesday

7 Thursday

8 Friday

9 Saturday

10 Sunday

 

Spring meeting

(Club Championship Qualifying)

 

Junior Medal

1.30pm-2pm

Mixed Greensome

Seniors Open

Crooke Medal (Main Day) (L)

8.00-10.00

62

GENTLEMEN FULL MEMBERSHIP
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Ingestre Park Golf Club - Local Rules
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1. OUT OF BOUNDS (Rule 27)

Beyond all boundary fences. The hedge behind the 

18th green. in or beyond the ditch to the right of 

the 17th fairway. Players must not cross boundary 

fences except the fence to the right of the 4th 

fairway where permission is clearly given on a 

Notice next to a stile.

2. WATER HAZARDS (Rule 26)

All areas defined by yellow stakes.

3. LATERAL WATER HAZARDS (Rule 26)

All areas defined by red stakes.

NOTES:

a) Bridges across water hazards are not outside 

the area defined by stakes unless marked as such.

b) EXCEPT WHEN A BALL LIES IN OR TOUCHES A 

WATER HAZARD OR LATERAL WATER HAZARD, 

a player may obtain relief from interference by 

an immovable obstruction without penalty.

4. IMMOVABLE OBSTRUCTIONS (Rule 24-2)

a) All roads, paths and bridges.

b) Staked trees.

c) Water outlet covers.

d) Fixed sprinkler heads.

Note Ref (d): Fixed sprinkler head on or within 2 club lengths of the 

green and intervening on the line of play of a ball within 2 club 

lengths of such a sprinkler head but not lying on the green or in a 

hazard - the ball may be lifted, cleaned and dropped without penalty 

a) not nearer the hole and b) avoiding such intervention and c) 

not in a hazard on the putting green.

5. MOVEABLE OBSTRUCTIONS (Rule 24-1)

Stones and rakes in bunkers.

6. GROUND UNDER REPAIR (Rule 25-1)

a) Tractor marks

b) Areas marked by white stakes lines or 

G.U.R.

c) Young tree plantations marked G.U.R.

d) Temporary putting greens when not in 

use as putting greens.

Note ref (c) & (d):

Relief MUST be taken as provided in Rule 25-1

CARE OF THE COURSE & ETIQUETTE

Please smooth sand in bunkers. Replace 

divots.

Repair pitch marks on greens. 

Observe etiquette of golf.

EMERGENCY No. 01889 270845

ABRIDGED LOCAL RULES
R les are 

Branches at:

Weddington Road, Weddington, Nuneaton CV10 0AD

Tel: (024) 7632 6633  Fax: (024) 7674 7372

2 Holliers Walk, Hinckley, Leics LE10 1QW

Tel: (01455) 890003  Fax: (01455) 890241

Golf Shop: 01676 540542 • Offi ce/Clubhouse: 01676 541389
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COMPETITION

DATE                                                 TIME

ENTRY NO              

Handicap              StrokesRec’d

Please indicatewhich tee used
PAR 70SSS 71

PAR 70SSS 70
PAR 72SSS 73

Player A

Player B
Member No.              

Member No.              

Hole Marker’sScore Name WhiteYards Yellow
Yards Par StrokeIndex Score

A
B Nett

Score
 W  =  + L  =  - H  =  O   POINTS

LadiesYards Par StrokeIndex

 1 Pools 
351 334 4 11 

318 4 5

 2 The Hall 376 365 4 7 

329 4 7

 3 The Mounts 386 373 4 3 

358 4 1

 4 Chase View 163 155 3 17 

145 3 17

 5 The Copse 368 349 4 5 

333 4 9

 6 The Haywoods 177 169 3 13 

153 3 15

 7 Wren’s Church 471 459 4 1 

414 5 3

 8 Trent Vale 332 324 4 15 

311 4 13

 9 Chetwynd 536 528 5 9 

433 5 11

                     OUT 3160 3056 35  

2794 36

 10 Talbot 407 391 4 10 

377 5 6

 11 Ingestre 345 327 4 18 

315 4 14

12 The Avenue 387 370 4 4 

331 4 10

13 Churchfield 152 142 3 16 

130 3 18

14 Shugborough 460 445 4 2 

394 4 2

15 Townfield 218 207 3 8 

190 3 12

16 Tixall 
338 326 4 14 

313 4 8

17 The Coverts 373 363 4 6 

352 4 4

18 Kingston Hill 517 506 5 12 

427 5 16

  
 

3197 3077 35  

2829 36

   
3160 3056 35  

2794 36

   
6357 6133 70  

5623 72

 

STABLEFORDPOINTS ORPAR RESULTS IN
OUT

TOTAL

HANDICAP
NETT

Holes Won  ..................             Holes Lost  ..................             Result  .........................             

Marker’s Signature  ................................................................................   

           

Player’s Signature  ....................................................................................  

           

PLEASE AVOID SLOW PLAY AT ALL TIMES

Recommended supplier to the Association of Conservative Clubs

Make more money 
with Dransfields  

your local partner in profit

Huge range of machines available for 
immediate delivery! 

FANTASTIC INSTALLATION DEALS ON: 
•  Fruit machines 
•  B3A machines 
•  Pull tab products 
•  Multi-game quiz machines 
•  Jukeboxes 
•  Pool tables 
•   Family entertainment

DRANSFIELDS MARKET-LEADING PULL TABS
Earn DransCash Points with 
every box of tickets you 
purchase – redeemable for 
fantastic gifts for your club! 

...AND EXCLUSIVE TO DRANSFIELDS: 

•  State-of-the-art Digital Games  Compendium 
•  Something for all your members to enjoy!
•  You won’t get this from any other supplier!
Give more choice to your  
customers with Dransfields!
Call 0345 644 9414 

www.dransfields.com

GUARANTEED
rapid response 

service from 

local engineers 
WHEREVER 
YOU ARE!
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Any Clubs which have received a letter from HMRC regarding the 
Linneweber 1/Rank Claim need to act swiftly to respond.  We explain 
how to respond and provide template documents.  For the originals please 
email Charles@toryclubs.co.uk.  With thanks to the CIU and Ian Spencer 
for this assistance with this guidance. 

Guidance: 
There are two letters that need to be sent by each club that has received a 
letter from HMRC. The first letter is to HM Courts and Tribunals Service 
(HMCTS) - setting out that the club wishes to amend its appeal to include 
an appeal against the protective assessment issued by HMRC. The first 
template needs to be completed and sent by the Club (together with a copy 
of the HMRC letter - NB this should be a copy not the original). 

Linneweber Update
The second letter is to HMRC with a copy of the first letter that the Club 
has sent to HMCTS. Template 2 is the guide. 

The first letter (HMCTS blank) - you need to send the letter on Club letter 
headed paper (where possible) and fill in;

• The date of the letter
• The name of your club
• The tribunal reference (which should be on HMRCs letter and   
 starts with MAN or LON or TC, then has     
 a year reference (usually 2006 or 2007) and then a four or five   
 digit reference number)
• The month the protective assessment was issued (which is   
 detailed on HMRCs letter to the club)
• Near the bottom the name of the person signing the letter

Template 1
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Linneweber Update
• That person’s position at the club (e.g. Club secretary, treasurer,  
 chairman etc)
• The name of the club
• Finally, at the very bottom the date of HMRCs letter

The second letter (HMRC blank) - you need to send the letter on Club 
letter headed paper (where possible) and fill in;

• The date of the letter
• The name of your club
• The tribunal reference (which should be on HMRCs letter and   
 starts with MAN or LON or TC, then has     
 a year reference (usually 2006 or 2007) and then a four or five   
 digit reference number)

• The date of HMRCs letter to the club
• Near the bottom the name of the person signing the letter
• That person’s position at the Club (e.g. club secretary, treasurer,  
 chairman etc)
• The name of the club
• Finally, at the very bottom the date of the club’s letter to HMCTS

Please do not ignore the letter if it has been received by the Club.  
If HMRC/HMCTS do not hear from any club that wishes to have 
its appeal against the protective assessment included in its original 
appeal HMRC will take action to have the original appeal struck 
out-which if successful would mean that any club in this position 
would not get a repayment in the event that the lead case of Rank 
is successful.

Template 2



We’re a drinks supplier  
with a difference. To us,  
the experience matters.

Here’s just a few promotions that  
we have running in September

Budweiser £15.89
Corona £17.99
Becks £13.49

Jack Daniels £17.49

Buy 6 cases J2Os / Fruit Shoots 
Receive a case of J2O Orange & Passion  

plus Fruit Shoot Apple & Blackcurrant FOC

We always strive to meet the needs of our 
customers, and in doing so, help them in turn to 
deliver a positive experience to their customers.

We’ve been around for a long time so we’ve got 
the skills and expertise to help you. What’s more, 
we understand the challenges you face and we 
know how to combat them.

At Matthew Clark: the experience matters.

Whether that’s the experience of our customers or their 
consumers; our range, expertise & local knowledge 
makes us the perfect partner for your club.

We are a national wholesaler with local expertise and our 
selection of over 4,000 different product lines makes 
ours the largest in the industry so we’ll have access to 
the perfect range for your club: whether your focus is 
craft beer, regional gin or a range of wines that “wow”.

Moreover, all of these products can be delivered the 
following day, twice a week on time-slotted deliveries.

However, we don’t want to stop there…we want to work 
with you on an ongoing basis and add value to your club, 
with bespoke marketing support, staff training, liaising 
with brand owners, designing your drinks menus and 
advising on product ranges.

And if all of that isn’t enough, you’ll receive a MASSIVE 
£1,000 worth of free stock once you’ve spent £10,000 
with us as well as a 33% contribution to your Sky bill.

the experience mattersthe experience matters
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with brand owners, designing your drinks menus and 
advising on product ranges.
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Firewalk at South Leeds Conservative Club
South Leeds Conservative Club 

has organised a Fire Walk 
to raise funds for the Sue Ryder 
Wheatfields Hospice. This is in 
remembrance of Club Member 
John Metcalf who died at a young 
age. Sue Ryder Wheatfields 
Hospice is in Headingley, Leeds 
and provides expert palliative 
care and support for people who 
are living with a life-limiting 
condition, as well as supporting 
their families.

Members of the Club were asked 
to donate to the cause, for the 

privilege of walking on the red hot 
embers, measured at one point to 
be five times the heat of a boiling 
kettle. The Club not only held the 
Firewalk, but had raffles, sold food 
from the Club’s BBQ all in aid 
of raising money for such a good 
cause.

Praise goes to Mr Ambrose 
Farrell, who has been working 
tirelessly in asking people to 
donate to the Firewalk, raffle prizes 
etc., and did a remarkable job in 
doing so.

Story and Picture: John Adamson

Pictured finishing the Firewalk is Mr Tom Metcalf, the son of John, 
who also had the privilege of starting the fire.

The Millom Conservative Club 
has been improved thanks to the 
Pride of Place building grants 
scheme.

Funds of more than £750,000 
were made available to businesses 
across the Club’s Borough for 
improving the appearance of the 
businesses external features. 

Mike Starkie, Mayor of 
Copeland, launched the scheme 
in 2017 and so far 113 grants 

have been awarded. The 
scheme encouraged businesses 
to apply for up to £5,000 for 
improvements to shopfronts, 
windows and frames, doorways, 
external decoration and signage.  
Grants were awarded for up to 50 
per cent of the work costs.

The Club have utilised the 
funds to improve its frontage and 
make it more welcoming to new 
Members and guests. 

Millom Conservative Club 
Receives Grant Funding

The Westbury Conservative Club 
has kindly provided sponsorship to 
the Westbury Ladies Rugby Club. 
The team had a successful 2018-
2019 season where they achieved 
promotion to South West North 1 
League. 

The Club, in conjuncture with 
local pub the Horse and Groom, 
agreed to provide sponsorship for 
the team’s new shirts and warm up 

tracksuits this season. 
The team is captained by Anna 

Hemingway and the Chairwoman 
is Claire Bates.   Westbury Ladies 
Rugby Club said, “We would like 
to say a huge thank you to our 
sponsors this season, the Horse and 
Groom and Westbury Conservative 
Club. With our new shirts and 
tracksuits, we will really stand out 
in our new league.

Westbury Conservative 
Club Sponsors Westbury 

Ladies Rugby Club

The team present their new strip.The Westbury Ladies Rugby Team in action.

The Millom Conservative Club.
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date of print (12/07/2019) and may be subject to change. Further terms apply. Molson Coors and Diageo partnership discount – offer only available to certain licensed premises in England and Wales who subscribe to Sky 
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Plus new for this season - our partnership offer just got better.

Now get up to 50% off Sky Sports with

and

With new slots, across four days of the week, 
including Saturday 5.30pm & 7.30pm,  
Super Sunday, Friday night & Monday night.

ALL AT THE BEST TIMES 
FOR THE TRADE

Sky has the first match choice every 
weekend, bringing you the head-to-
heads your members want to watch.

WITH THE BIGGEST 
MATCHES EVERY 
WEEKENDSky Sports remains the home  

of the Premier League with  
128 exclusively live games.

MORE GAMES THAN 
EVER BEFORE

Every game’s a winner, including: 

08442 411 440
Or visit skyforbusiness.sky.com

Call for the best deal for your venue

A NEW LINE-UP THIS SEASON ON 
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Pages From The Past
In this month’s Pages From The Past feature, we highlight two pages 

which feature the Clayton-Le-Moors Conservative Club. The feature, 
published in September 1951 includes a black and white photo of the 
Club on the front page of the Conservative Clubs Magazine and an in-
depth feature on the Club inside the Magazine. Features such as these 
were a regular feature during this period and we will endeavour to 
highlight more of these over the coming months. As you can see here, 
the features often had pictures of key figures from the Club’s Committee 

team and also included a write up on the history and current status of 
the Club. In this article, particular highlight is made of the award of 
an ACC Badge of Honour to the Club’s President Mr J Horrocks who 
at the time had just celebrated 15 years on the Club’s Committee. The 
article also mentions that the Club is one of the oldest ACC Clubs, 
established in 1868 although with a few changes of location during its 
history.  If you would like your Club featured please let us know and 
we shall endeavour to do so. 




